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Purpose of this research to develop a tool to help manage information of
patients registered for treatment in Phetchabun Province. To support care
Follow-up of the symptoms of the patient group especially the risk group to
receive treatment at home and in the community in a timely and continuous
manner. The system also connects all service units, both Community
Isolation (Cl) and Home lIsolation (HI) groups and field hospitals. All service
units come to use the database together as a provincial data center. in order
to be able to monitor information throughout all areas of the medical team's
responsibility. The hypothesis of the research, “The developed CI System is
efficient respond to user complaints and users of the system are satisfied
with the tool at a higher level.” And considering the overall system
evaluation results, it was found that Users of the system are satisfied.
Overall, it was at the highest level ( x = 4.54), showing that the assumptions

of this research above were true.

Be careful of covid-19,Community Isolation,Home Isolation,mi@LLa%’ﬂm
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Study of Poverty and Income Inequality in Thailand
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The purposes of this research were 1) to study the situation of poverty and
Income Inequality in Thailand, 2) to study the factors affecting poverty in
Thailand. And 3) to study the factors affecting Income Inequality in Thailand.
The methodology focused on quantitative research. The study sample were
secondary data from Thailand household socio-economic survey (SES) 1998-
2019 in National Statistical Office and Office of The National Economic and
Social Development Council. This research applied the linear regression
model to analyze data. The findings showed that the number of poor and
the proportion of poor people in Thailand tends to decrease. However,
There were still some people with chronic poverty. Especially the poor who
lived in Mae Hong Son, Pattani, Narathiwat, Kalasin and Tak provinces with
the highest proportion of poor people for many consecutive years and there
is a serious problem of poverty. Moreover, the Income Inequality in Thailand
has continued to decline. However, Thailand still has income inequality
problems and there is an income gap between the rich and the poor. In
addition, factors affecting poverty in thailand depend on the increasing per

capita income and education with statistically significance at 0.10 level.
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Therefore, the government should increase educational opportunities for the
people and should allocate the welfare budget thoroughly to the poor in
various areas. Furthermore, the Income Inequality in Thailand has continued
to decline. However, Thailand still has income inequality problems and there
is an income gap between the rich and the poor. In addition, factors affecting
Income Inequality depend on the per capita income. Reflect that the
increased income is not allocated equally to all population groups. But the

increase in government expenditure has reduced the income inequality.

AINUYINAY, msmzmmwié’,ﬂ’smmﬁama"w, Poverty, Income Distribution,

Inequality
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Evaluation of Choosing Access to Online Media from Tourists about

The Place of Cultural Tourism, Lomsak, Phetchabun.
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This research presents the choosing access to online media from tourists
about the place of cultural tourism, Lomsak, Phetchabun. The objective is
to study evaluation of choosing access to online media from tourists about
the place of cultural tourism and compare the results of choosing access to
online media from tourists about the place of cultural tourism. By using
questionnaires as a tool to study and evaluate, the evaluation is divided into
2 issues, including information about evaluation and compare the results of
choosing access to online media from tourists about the place of cultural
tourism. The results from the sample group were tourists of choosing access
to online media 107 people found that tourists choose to access online
media on Facebook 100 percent, on Line add 63.60 percent, on web site
51.40 percent. And tourists choose to access online media of Facebook the
most, next order is Line add and web site. The research results are not
consistent with the research hypothesis that the choose to access online
media on the web site of tourists about the place of cultural tourism at the

highest level.

Ad1Asy Online Media,Choosing Access,doaaulat,igd
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Studying Technology Acceptance of Startup business in Thailand with
UTAUT concept
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This research presents a study on the adoption and use of technology by
startup businesses in Thailand with the concept of UTAUT, with two
objectives: 1) To study the relationship of variables affecting the adoption of
marketing technology among Startup businesses in Thailand with the
concept of UTAUT, and 2) to study the relationship of demographic variables
affecting the adoption of marketing technology among startups in Thailand.
The method of conducting research is quantitative research. Study and
synthesize the pattern of the problem, study the theory and related research
to find variables and gaps in research, and used to develop questionnaires
using online questionnaires on the Google form platform to collect data in
online forms via Line and Facebook applications, to analyze the statistical
results by using SPSS program to find the frequency distribution, percentage,
mean, and standard deviation to perform preliminary data analysis. An
analysis was performed to determine the relationship of the variables by
variance analysis and path analysis. The sample size used in the research
was a population aged 20 years and over with a behavior of using technology
to purchase goods and services of 410 people from a total of 423 responses.
The results of the research found that there were 423 respondents who were
able to use the data, 410 people, 184 males representing 44.90% and 226
females representing 55.10%, which was more than males. Most of the
respondents were between 20 - 30 years old, 187 people, 45.60%. Most of
them are employees of private companies, 152 people, representing 37.10%.
Most had a bachelor's degree, 254 people, representing 62.00%. The average
monthly income is less than 10,000 baht, 143 people, or 34.90%. Most of
the residential areas were in the North, 174 people, or 42.40%. Most of them
use applications to shop through Shopee, 178 people, representing 43.40%.
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In terms of the acceptance and use of technology found that, the effort
expectation factor was averaged 3.83 at a high level. Performance
expectations were averaged 3.74, very high. The intention of using the
technology was an average of 3.66 at a high level. Technology usage
averaged 3.55, very high level. Conditions of use of facilities were averaged
3.54, at a high level. The perceived risk was an average of 3.37 at a moderate
level. Trust has an average of 3.32 which is moderate. Finally, the social
influence has an average of 3.30 at a moderate level. An analysis of the
relationship of factors affecting the adoption and use of technology among
startup businesses in Thailand found that, performance expectations (PE),
trust (Trust), effort expectations (EE), perceived risk (PR), and social influence
(SI) have a positive influence on the behavioral intention (BI) to use the
technology. Described from the Bl equation = 0.135 + 0.242PE + 0.310Trust
+ 0.197EE + 0.120PR + 0.131SI, 71.1% was statistically significant at 0.001.
This is based on the assumptions Hy, H, Hs, Hq and Hs. It was found that the
behavioral intention (BI) and the facilitating condition (FC) had a positive
influence on the use behavior (UB) of the technology. Described from the
equation UB = 0.310 + 0.530BI + 0.367FC, 70.1% is statistically significant at
0.001, which satisfies the hypothesis Hg and H;. An analysis of the correlation
of demographic variables affecting technology adoption found that
education and gender had a positive influence on behavioral intention (BI)
to use technology. Described from the equation Bl = 2.801 + 0.280ED +
0.216SEX, 7.6% was statistically significant at 0.05. They also found that
education and gender had a positive influence on the use behavior (UB) of
technology. This is explained by the equation UB = 2.831 + 0.236ED +
0.179SEX, 5.4% is statistically significant at 0.05.

Startup,Adoption and use of technology,UTAUT theory,n1sgonsunagnshd

wialulad ngud UTAUT
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A Study of Tourism Demand for Sunflower Fields, Ban Khok Subdistrict
Administrative Organization of the People of Mueang Phetchabun

District.
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A Study on Tourism Demand for Sunflower Fields, Ban Khok Subdistrict
Administrative Organization of the people of Mueang Phetchabun District
The objective of this study was to study the demand for sunflower field
tourism in Ban Khok Subdistrict Administrative Organization. of the people of
Mueang Phetchabun District Using the sampling method, Yamane proposed
a formula for calculating the sample size of one group, assuming the
proportion was 0.5 and the confidence level was 95%, the sample size of
this study was 400 people. that most of them were 275 females and 125
males, most of them aged under 25 years, 141 people, followed by the ages
of 26-35 years, 85 people, and the least were 60 years and over, 30 people,
mostly There were 198 people with education below a bachelor's degree,

followed by 127 people with a bachelor's degree. Most of them were
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students/students of 187 people, followed by civil servants. / State
enterprise employees of 89 people, most of them have an average monthly
income between 5, 000 baht, amounting to 157 people, in terms of tourism
behavior Most of the first time was 280 people and the second time or more,
120 people, mostly 233 people traveling by car, followed by 167 people
traveling by motorcycle, mostly traveling with friends. 229 people /
colleagues, followed by relatives / family of 151 people. Most of them are
the people who are important to the decision to visit the Sub-District
Administrative Organization's sunflower field with friends. 168 people /
colleagues, followed by yourself,112 people, most of the media who know
/ know Sunflower Field of Subdistrict Administrative Organization from the
Internet Social media (Facebook/Instagram) were 198 people, followed by
friends/colleagues of 157 people. Mueang Phetchabun Overall, it was at a
high level (x = 3.77 , SD = 0. 69 ) Test for the relationship between
dependent variables and independent variables. Factors influencing the
decision to travel to sunflower fields, Ban Khok Subdistrict Administrative
Organization of the people of Phetchabun, including the Internet, social
media (Facebook / Instagram) affecting the decision to travel to sunflower
fields, Ban Khok Subdistrict Administrative Organization of the people of
Mueang Phetchabun District.

AdA auasrnIsviaa i vamnung iy, tourism demand,sunflower field
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Factors Affecting Purchase Decision Tamarind Product of Street

Tamarind Shop in Phetchabun Province
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Cost Analysis and Financial Return of the Roasted Coffee in Khao Kho

District Phetchabun Province
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The purposes of this research were 1) to investigate the cost of roasted
coffee production and 2) to investigate the return of roasted coffee
production. The sample consisted of two roasted coffee producers in Khao
Kho District, Phetchabun Province. The research instrument used for data
collection was an interview. The results of the study showed that based on
the data of the production cost of the first producer, the initial investment
cost was 479,000 baht. Total raw material cost per month was 4,800 baht,
so the raw material cost was 12 baht/bag. Total monthly labor cost was
15,600 baht, so labor cost was 39 baht/bag. The total production cost was
10,366.67 baht per month, so the production cost was 25.92 baht/bag. When
it was included with the production cost per bag (76.92 baht), the production
cost per month was 30,766.67 baht. Regarding the second producer, the

initial investment cost was 353,000 baht. Total raw material cost per month
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was 12,000 baht, so the cost of raw materials was 60 baht/bag. Total monthly
labor cost was 20,800 baht, so the labor cost was 104 baht/bag. The total
production cost was 8,426 baht per month, so the production cost was 42.13
baht/bag. When it was included with the production cost per bag (206.13
baht), the production cost per month was 51,826.39 baht. The production
cost of roasted coffee of the first producer was 4,800 baht per month, the
labor cost was 15,600 baht, and the total production cost was 10,366.67
baht. The annual income was 480,000 baht, so the monthly average was
40,000 baht. The annual net profit was 110,784 baht. The average per month
was 9,232 baht. For the second producer, the production cost was 12,000
baht per month, the labor cost was 20,800 baht, and the total production
cost was 51,826.39 baht. The annual income was 540,000 baht, so the
monthly average was 45,000 baht. The annual net profit was 45,288 baht.
The average per month was 3,774 baht. The first roasted coffee producer
had a net profit of 23.08% per sales. This indicated that the first producer
had efficient performance, resulting in higher net profit per sales compared
with those of the second producer (only 8.39% per sales). This is because
the two roasted coffee producers were different in terms of product
packaging per unit and different selling price per unit. It is clear that the
second producer had lower net profit than the first producer. Therefore, if
the roasted coffee producer would like higher net profit, he/she should set
higher selling price and adjust the amount of packaging in accordance with
the selling price. This will result in better returns from selling roasted coffee

since the production cost was rather high.

ﬁunumswﬁm,mamuLmumiwém,mLLWﬁ’a,Production cost,financial

return,roasted coffee
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Applications Development For the transmission of health information
in Patient monitoring Non-Communicable diseases: NCDs Case study of

Muang Phetchabun Communit
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The purpose of this Research 1) To develop Applications For the transmission
of health information in Patient monitoring Non-Communicable diseases
Case study of Muang Phetchabun Community 2) To study the satisfaction of
the performance on Applications For the transmission of health information
in Patient monitoring Non-Communicable diseases Case study of Muang
Phetchabun. The samples studied were : Doctors, Professional nurses and
public health technical officer. Primary Care Cluster Phetchabun Hospital at
KlongSala about 6 persons, the public health volunteers in Phetchabun
Municipality about 45 persons. By selected of example group on specifically
only and choose the knowledge man and insight to look and case the
Non-Communicable diseases or Patients or relatives, caregivers of patients
with chronic Non-Communicable diseases. The develop Applications For the
transmission of health information in Patient monitoring Non-Communicable
diseases. By used the style of SDLC (System Development Life Cycle). The
assessment of satisfaction of the performance on smartphone application.
Data were analyzed using descriptive statistics. The result of research can
see that, Applications For the transmission of health information in Patient
monitoring Non-Communicable diseases can know that 2 items functions. 1)
To follow up on health information transmission of patients with chronic
non-communicable diseases. 2) To recording of behavioral adjustments
based on clinical risk levels. Satisfaction studied to use in the group of
application of using with efficiency. The most of examples can make them

to Satisfaction ( x = 4.05, S.D. = 0.66).
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Logo and Packing design Thai-Lom Woven fabrics of Thai-Lom Baan
Wai community enterprise group, Lomsak District, Phetchabun

Province
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This study aims to study identity of Thai-Lom Woven fabrics of Thai-Lom
Baan Wai community enterprise group and to design logo and packaging of
Thai-Lom Woven fabrics of Thai-Lom Baan Wai community enterprise group,
Lomsak District, Phetchabun Province. The researcher used a Qualitative
Research, collected data by a study documents, non-participant
observations and In-depth interview. The key information of the survey was
applied to representatives who were leader and members of Thai-Lom Baan
Wai community enterprise group, Community develop department,
academician, and design graphic designer. The researcher studies about the
identity related data and analysis for designing brand logo and packaging are:
(1) Thai-Lom Woven fabrics identity Concept such as geometric fabric pattern
and the color of the woven fabric, (2) Baan Wai community image Concept
such as Frangipani flowers 100 years and weaving dance. Research has found
that “Thai-Lom Baan Wai” is a beautiful name, easy to remember, and
meaningful communication. Under the mixed logo design concept is
frangipani flowers and words of Thai-lom Baan Wai combined with purple
mangosteen peel from the colors of Tai Lom woven cloth, yellow and white

from the color of frangipani flowers to give the emblem a modern, elegant,
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simple personality. For packaging design, this based on the basic of places
to buy, beauty, cost not more than 5% of the product and versatile that
different for 3 patterns including: Pattern 1- a full-front printed display
packaging box; Pattern 2- the packaging strap; Pattern 3 - the product label
in the package, including the business card for attaching the packaging box,
and hanging and attached badges. Hence, the brand, logo, and packing
design must reflect the identity of the community enterprise group. Also it
can be implemented in a practical way that important to expand the

commercial opportunities of the product community.

N5RRNWUUATIdYSNYal, UTsYTna e lnvaw, Iamiaguunguivelnay,
UUNIY,Logo design,Packing design, Thai-Lom Woven fabrics of Thai-Lom

Baan Wai community enterprise group
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